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Albertans are bold and creative people of many backgrounds.  We value the opportunity to enhance our quality of life through participation in arts and cultural pursuits.  We believe that culture connects us as individuals to our communities by fostering unity, a sense of belonging and caring for our fellow citizens.  Alberta Arts Days was created based on these beliefs. 
Spearheaded by the Government of Alberta and now in its fourth year, Alberta Arts Days has become a celebration of our artistic diversity and provincial pride.  It is an opportunity to pay homage to our talented artists and creators, to promote the value of the arts, and to share Alberta’s story.
This province-wide celebration has been embraced by communities from Fort McMurray to Fort McLeod.  Last year, the entire province was literally humming with creative energy as 91 communities hosted 681 events and activities.  Thousands of Albertans discovered, experienced and celebrated our unique blend of culture and passion through the arts. 

National Culture Days

The success of Alberta Arts Days has helped spur the creation of National Culture Days, a pan-Canadian movement to raise the awareness, accessibility, participation and engagement of Canadians in the cultural life of their communities.  Our province’s participation in National Culture Days is through Alberta Arts Days:  September 30 to October 2, 2011.
Telling Alberta’s cultural story
Albertans and organizations are being encouraged to celebrate Alberta Arts Days 2011 in their own way.  Communities are invited to organize events that profile Alberta artists and cultural activities and to partner with local nonprofit organizations.  Events registered to the Alberta Arts Days website, AlbertaArtsDays.ca, will be promoted through various social media efforts and through targeted advertising. 

Note to community group:  this is where you can provide a brief overview of what you have planned for Alberta Arts Days 2011.
BECOME A CHAMPION FOR ARTS AND CULTURE - JOIN THE CELEBRATION!
Alberta Arts Days 2011 is your opportunity to send the message that you believe in the value of the arts to society - and that you share in the belief that access to culture for all is an important foundation for a healthy and vibrant Alberta.
Arts and culture are part of what makes Alberta such a great place to live, work and raise a family.  Help us celebrate Alberta’s vibrant cultural legacy from September 30 to October 2, 2011.  From classrooms to concert halls, libraries to choir lofts and sidewalks to studios; with your help we can bring the very spirit of our beautiful province to life.

(name of your Alberta Arts Days 2011 event) offers potential sponsors:
· Increased awareness of your brand and an opportunity to be visibly involved in a province-wide movement to support the arts!  This can help position your organization and brand as a strong corporate partner and an important part of Alberta’s dynamic cultural identity.

· The ability to further your investment dollar, by being part of an event that will be promoted via various forms of advertising and media relations efforts.  
SPONSORSHIP 
Sponsorship opportunities can include, but are not limited to*:
Note to community group:  below are some examples or what could be offered. Please customize this section based on what you are able to offer. 
· providing direct funding to an individual or group scheduled to perform at the (name of your Alberta Arts Days 2011 event);
· providing print, radio, television and/or online advertising for the (name of your Alberta Arts Days 2011 event);
· providing a venue for an event for the (name of your Alberta Arts Days 2011 event);
· providing audio, video, lighting, or other equipment for the (name of your Alberta Arts Days 2011 event);
· providing refreshments for the (name of your Alberta Arts Days 2011 event);
· providing transportation to and from the (name of your Alberta Arts Days 2011 event) for limited mobility patrons;

· providing materials (e.g. craft items) for the (name of your Alberta Arts Days 2011 event); and
· providing volunteers for the (name of your Alberta Arts Days 2011 event) from your paid staff (pay them to take part, or give them time off work in lieu).
*Please feel free to suggest other ideas on how you would like to become involved in the (name of your Alberta Arts Days 2011 event).
SPONSOR LEVELS 
Levels of recognition for sponsors vary depending on the value of the contribution.
Partner:  between $7,500 and $10,000 (cash or in-kind donation)

· name and logo recognition on (name of your Alberta Arts Days 2011 event) display and signage;

· name and logo recognition in the (name of your Alberta Arts Days 2011 event) program;

· name and logo recognition in advertising and promotions for the (name of your Alberta Arts Days 2011 event);

· name and logo recognition on the (name of your organization) website;

· link to your website from the (name of your organization) Facebook page; and
· recognition in (name of your organization) newsletter.
Contributor:  between $2,500 and $7,499 (cash or in-kind donation)

· name and logo recognition in the (name of your Alberta Arts Days 2011 event) program;

· name and logo recognition on the (name of your organization) website;

· link to your website from the (name of your organization) Facebook page; and

· recognition in (name of your organization) newsletter.

Supporter:  up to $2,499 (cash or in-kind donation)

· name recognition in the (name of your Alberta Arts Days 2011 event) program;

· name and logo recognition on the (name of your organization) website; and
· link to your website from the (name of your organization) Facebook page.

Alberta Arts Days Community-level Sponsorship package


Bringing Alberta Arts Days to life across the Province











For more information about becoming a (name of your Alberta Arts Days event) sponsor, please contact         _____________ at ___ ___-____ or (insert e-mail address).
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